
Capturing Christmas Magic:  
The Timeless Legacy of John Lewis's Christmas Adverts 

 

The holiday season brings with it a sense of warmth and celebration, and at its heart 
lies a tradition that has touched the lives of millions: the John Lewis Christmas 
Adverts. Since their debut in 2007, these commercials have become a beloved 
annual spectacle, eagerly anticipated by viewers across the UK and beyond. In this 
comprehensive exploration, we embark on a journey through time, delving into the 
evolution, impact, and enduring legacy of John Lewis Christmas Adverts. We will 
uncover the memorable themes that have made them famous Christmas TV 
Adverts, exploring their ability to capture the true spirit of the season. 

The Humble Beginnings 

In 2007, the first-ever John Lewis Christmas advert, titled "Shadows," graced the 
screens. It was a modest yet groundbreaking introduction to a tradition that would 
gain tremendous popularity. Directed by Phil Hardman, the advert featured various 
gift items casting whimsical shadows, which would become a trademark of the 
brand's Christmas campaigns. Accompanied by the iconic "From Me to You" by The 
Beatles, this inaugural advert tapped into nostalgia, establishing an immediate 
emotional connection with viewers. 

As the years rolled by, John Lewis continued to release adverts that captured the 
hearts of its audience. They consistently revolved around themes of kindness, love, 
and the enchantment of the holiday season. While each advert told a unique story, 
they all shared a common thread—the capacity to evoke profound emotions and 
remind us of the true meaning of Christmas. 

Creating Iconic Festive Moments 

Fast forward to 2011, and John Lewis had already carved its place as a pioneer in 
crafting iconic Christmas adverts. "The Long Wait" featured the heartwarming tale of 
a young boy's eager anticipation of Christmas, the joy of giving, and his longing to 
present a special gift. Accompanied by a beautiful cover of "Please, Please, Please, 
Let Me Get What I Want" by Slow Moving Millie, this advert resonated deeply and 
became an instant classic. 

As the years progressed, the adverts grew more imaginative and emotionally 
resonant. "The Bear and the Hare" (2013) and "Monty the Penguin" (2014) introduced 



touching stories of friendship and love, often sprinkled with a dash of whimsy. These 
adverts, with their enchanting animations and evocative music, etched their place in 
the pantheon of Christmas advertising, each becoming a part of the cultural 
zeitgeist. 

How John Lewis Brought Hope To Challenging Times 

The year 2020 presented an unprecedented challenge to the world, marked by the 
COVID-19 pandemic. In response, John Lewis unveiled the poignant "Give a Little 
Love." The animated characters in this advert embodied the power of compassion 
and unity, offering a message of hope during a time of adversity. Accompanied by 
Celeste's moving rendition of "A Little Love," the advert delivered a powerful 
reminder of the potential for kindness during difficult times. 

The Impact and Legacy of John Lewis’s Christmas Commercials 

Beyond their entertainment value, John Lewis Christmas Adverts have had a 
substantial impact on the world of advertising. They've set a high bar for creativity 
and storytelling in holiday campaigns, with other brands constantly striving to create 
similarly emotional and memorable adverts. Moreover, these adverts have become 
an integral part of the public's Christmas experience. People eagerly anticipate each 
year's release, and they become a topic of discussion among friends and families. 
The music featured in these adverts has also enjoyed immense success, often 
charting after a John Lewis Christmas campaign. 

A Tradition of Giving 

One of the most remarkable aspects of John Lewis's Christmas Adverts is their 
emphasis on the spirit of giving. Whether it's a gift that brings joy or a simple act of 
kindness, these adverts consistently remind us that the holiday season is not just 
about receiving but about giving and connecting with others. The adverts often 
centre around selflessness, friendship, and love, echoing the core values of the John 
Lewis brand. 

Ionic Christmas Adverts 

While all John Lewis Christmas adverts have made their mark in the world of 
advertising, a few have attained iconic status and hold a special place in the hearts of 
viewers. "The Bear and the Hare" (2013) stands as a timeless classic, showcasing the 
beautiful animation and the heartwarming story of friendship that transcends 
species. Then there's "Monty the Penguin" (2014), a heartstring-tugging tale of a 



boy's bond with his plush penguin companion. These adverts are not just 
memorable for their emotional depth but also for the enchanting soundtracks that 
accompany them. They have resonated with people on a profound level, embodying 
the true spirit of Christmas and the joy of giving. Their enduring popularity speaks to 
the timeless appeal of John Lewis Christmas adverts, solidifying their place in the 
pantheon of beloved holiday traditions. 

Conclusion 

In the advertising world, there are Christmas adverts, and then there are John Lewis 
Christmas Adverts. They have become a tradition within a tradition, a beloved part of 
the holiday season, and a reminder of the true meaning of Christmas. As we look 
back on their history, we can appreciate the emotional impact they've had on 
viewers and the creative standards they've set for the industry. With each new 
advert, John Lewis manages to capture the essence of the holiday season, delivering 
messages of love, kindness, and togetherness. The magic of John Lewis Christmas 
Adverts endures, and it's a tradition that many of us look forward to year after year.= 
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